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DAN LOYALITAS MEREK TERHADAP NILAI 
PELANGGAN YAMAHA MIO DI SURABAYA 
Samuel Budiarto 
ABSTRAK 
Penelitian yang dilatar belakangi oleh semakin 
kompetitifnya persaingan dalam industri sepeda motor di 
Indonesia ini bertujuan untuk menentukan pengaruh kesadaran 
merek, persepsi kualitas, asosiasi merek dan juga loyalitas 
merek  terhadap nilai pelanggan sepeda motor Yamaha Mio di 
Surabaya. Merek sangatlah penting bagi konsumen karena 
dapat membantu mempermudah konsumen dalam melakukan 
pengambilan keputusan. Merek memberikan identitas tersendiri 
bagi suatu produk sehingga konsumen bisa membedakan 
produk tersebut dari produk lain yang sejenis.Yamaha Mio saat 
ini tengah menjadi trend dalam industri sepeda motor 
dikarenakan merek Yamaha Mio yang cukup dikenal oleh 
pasar nasional dan memiliki value yang tinggi bagi perusahaan. 
Hasil penelitian yang dilakukan selama periode 
pengamatan melalui analisis regresi berganda menunjukkan 
bahwa nilai pelanggan Yamaha Mio di Surabaya terbukti 
secara signifikan dipengaruhi secara positif oleh kesadaran 
merek, persepsi kualitas, dan loyalitas merek akan tetapi tidak 
terbukti dipengaruhi oleh asosiasi merek.  
Kata kunci:Loyalitas Merek, Asosiasi Merek, Kesadaran 
Merek, Persepsi Kualitas, NilaiPelanggan. 
 
xANALYSIS OF EFFECT OF BRAND 
AWARENESS, PERCEIVED QUALITY, BRAND 
ASSOCIATION, AND BRAND LOYALTY ON 




This research that motivated by increasingly 
competitive competition in the motorcycle industry in 
Indonesia is aimed to determine the effect of brand awareness, 
perceived quality, brand association and brand loyalty of the 
customer value Yamaha Mio motorcycle in Surabaya. Brand is 
very important for consumers because it can help facilitate 
consumers in making decisions. Brand provides a unique 
identity for a product so that consumers can distinguish the 
product from other similar products. Yamaha Mio is currently 
a trend in the motorcycle industry because it is well known in 
the national market and have a high value for the company. 
 Results of research conducted during the period of 
observation through multiple regression analysis showed that 
the customer value of Yamaha Mio in Surabaya proved to be 
significantly positively influenced by brand awareness, 
perceived quality, and brand loyalty but not shown to be 
affected by the brand association. 
Keywords: Brand Loyalty, Brand Association, Brand 
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